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DISCLAIMER

This presentation has been prepared solely for use as an investor presentation for Tanmiah Food Company (the “Company”). By attending or by reading this presentation, you agree
to be bound by the following limitations.

The information contained in this presentation is for background purposes only and does not purport to be comprehensive and has not been independently verified, nor does it
constitute or form part of any invitation or inducement to engage in any investment activity, nor does it constitute an offer or invitation to buy or subscribe to any securities in any
jurisdiction, or a recommendation in respect of buying, holding or selling any securities.

No representation or warranty, express or implied, is made as to, and no reliance should be placed by any person for any purpose on the information contained in this presentation,
fairness, accuracy, completeness or correctness of the information or opinions contained in this presentation.

The information in this presentation is subject to change, update, revision, verification and amendment and such information may change materially. The Company is under
no obligation to update or keep current the information contained in this presentation and any opinions expressed in it is subject to change without notice. This presentation has not
been approved by any competent regulatory authority.

Neither this presentation nor anything contained herein shall form the basis of, or be relied upon in connection with, any offer or commitment whatsoever in any jurisdiction.
The contents of this presentation are not to be construed as legal or financial.

The distribution of this presentation may be restricted by law in certain jurisdictions and persons into whose possession any document or other information referred to herein come
should inform themselves about and observe any such restriction. Any failure to comply with these restrictions may constitute a violation of the securities laws of any such
jurisdiction.

This presentation may include statements that are, or may be deemed to be, “forward-looking statements” with respect to the Company’s financial position, results of operations and
business and certain of the Company’s plans, intentions, expectations, assumptions, goals and beliefs. The contents of this presentation have been prepared by and are the sole
responsibility of the Company.
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OM22 Highlights

Robust topline performance in 9M22, driven by increasing sales volumes and rising demand for fresh poultry

36% 41 160% 17%

YoY revenue growth, Animal Feed and Veterinary Further Processed Products
to SAR 1,525 mn Services revenue growth revenue growth

26% ' 145%

Generated solid revenues; 9

Fresh Poultry revenue YoY net profit growth, new stores opened in 9M with
growth to SAR 64 mn 13 outlets in total

300K+

Recent completion of Number of planted trees to
strategic partnership date, as part of 1 million tree
initiative
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Fresh poultry segment growth

Segment growth supported by larger sales volumes as a result of rising demand

Expansion focus areas

Feed mills Hatcheries

= Sales volume increased from 73.7 million in 9M21 to 83.5 million
chickens in 9M22.

= Distribution routes grew from 232 in 9M21 to 278 in 9M22

* |ncrease in manpower and transportation capabilities to support
sales ramp up and growth in distribution network

» Marketing spend increased from SAR 12 million in 9M21 to SAR 16.4
million in 9M22, in line with strategy to grow market share

FPP segment growth

Segment growth driven by rising demand and capacity increase

17%

FPP revenue growth

+ Sales volume increased from 14.9 million kgs in 9M21 to 16.3 million kgs
in OM22.

* The enhanced sales during the period were due to a rise in demand from the
food service channel

Animal Feed & Veterinary Services
segment growth

Segment growth propelled by increasing demand for animal health products,
chicks and feed.

60%

revenue growth

* The improvement in revenues was primarily driven by increased demand for
animal health products, chicks and resumption of feed sales

5 ol (

TANMIAH




Focus on strategic expansion agenda

Tanmiah continues to make good progress in terms of its capex program, to further drive segmental performance going forward

Capex Commitments (SAR mn) Capex Additions (SAR mn) Lease Additions (SAR mn)

200 250

100
167 88
83 197

150 75 200

150
100 50

100
50 28 25

50
] 0

9M 21 9M 22 )
mOM21 m9M22 mOM 21 m9M 22 mOM 21 m9M 22
Fresh poultry segment FPP segment
» Continued to expand farming and processing capacities, with a = Asset under construction and commitments :

total of 102 farms now in operation and additional processing capacity

= 9000 MT per annum further processing capacity in KSA

of 6,000 birds per hour. » 5,000 MT per annum further processing capacity in UAE

= Assets under construction and commitments:

= 20 MT per hour additional feed mill capacity

= 21,000 MT additional feed storage capacity

= 40 MT per hour additional feed mill capacity

= Primary processing capacity of 13,500 birds per hour PO p eyeS
= Hatchery with a setting capacity of 140 mn eggs per annum

= Wastewater treatment plant at the new processing plant = Capital commitments include the kitchen equipment and furniture and

fixtures for new stores
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Strong focus on sustainability via our Giving, Earning, Sustaining framework

Omnipreneurship Awards Sustainability Challenge Environmental initiatives
* Recently launch of another edition of our $1 million Omnipreneurship = One million trees initiative — to be achieved by 2025
Award @ = More than 300,000 trees planted to date.

= New technological solutions to encourage transition from imported to

sustainable, domestically produced poultry feed

NSF

@ Sustainability targets
7/

oo = Following the recent formation of our ESG committee, we are working towards

Ongoing sustainable animal welfare practices at Tanmiah, that are becoming the first carbon neutral company in the Kingdom by 2029.
implemented across the entire production chain (including hatcheries, broiler

farms and slaughterhouses) = Sustainability targets also cover:

= The reduction of carbon emissions

= Continuous recycling of wastewater and solid waste

Awards and qualifications

A O3
AvVIagen 3140

o
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Ministry of Covirunment Water & Agriculture
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OM22 Financial Performance —top line

Maintained a robust topline performance underpinned by pickup in sales volumes on the back of rising popularity of fresh poultry

Revenues (SAR mn) Revenue contribution by segments (%)

+43.5%

+35.6% —‘

1,525

1,125

560

390

= Fresh Poultry = Further Processed Products

3021 3022 = Animal Feed and Vet Food franchise operator

oM 21 oM 22

= Fresh poultry, the biggest contributor to revenues, reported 36% YoY
growth in 9M 22, due to Tanmiah’s continued capacity expansion, on the
back of strategic government programs to boost poultry production, and
rising popularity of fresh chicken

= Further processed products grew by 17% YoY, driven by continued
demand from the food service sector

= Feed and animal health revenues increased 60% YoY in 9M, boosted
by sustained demand for animal health products and equipment

= Food franchise operator continued to deliver strong revenues since its
launch in 2021, with the opening of 9 new stores in 9M, for a total of 13
Popeyes stores now operational in the Kingdom 0 W| ’

TANMIAH

= 9M 22 revenues increased 35.6% YoY, primarily mainly due to:

= Revenue growth continues across Tanmiah’s diversified
portfolio of products and services, particularly for fresh
poultry and animal feed

= Increasing consumer demand for domestically produced
fresh poultry




OM22 Financial Performance — bottom line

Margin recovery continues during the period, supported by increasing sales volumes and expansion program

Gross Profit and Gross Margin EBITDA and EBITDA Margin Net Income and Net Income Margin
21.8% 22.5%
367 __“f 0%
oo 10.3% ,5.7%
’
253
S 2%
4 )
S/ K 2
142 8 0.9% 2.3% [y
’
85 36
[ 4 |
3021 3Q22 OM 21  9M 22 3021 3Q 22 9M 21 9M 22 3Q21 3Q22 9M 21 oM 22
= Gross Profit = == Gross Margin mmm EBITDA === EBITDA Margin mmmmm Net Income === Net Income Margin
= Gross margin substantially improved from 22.5% in 9M 21 to = Net Income and EBITDA also significantly increased in 9M 22, as a result of
24.1% in 9M 22, due to: substantial topline growth, underpinned by increasing sales volumes and sustained
= continued expansion of volume and production capacity capacity expansion, despite the 34% rise in SG&A expenses.
= greater and more effective utilization of Company assets = SG&A expenses increased because of:
» enhanced operational efficiencies across the board = Ongoing efforts to improve sales and capture market share

= Expansion of sales and distribution network
= Increased spending on marketing and promotional activities
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Solid balance sheet management

Balance sheet (SAR mn)

Mar 2022

Jun 2022 Sep 2022

716

IR 1.071 972
299 368

373
358 378 410

Assets Liabilities and Equity Assets Liabilities and Equity Assets Liabilities and Equity

683

mNon-current assets  mCurrent Assets  mBEquity  ®Non-current Liabilities Current Liabilities
Jun 2022 Sep 2022

RolC % 4.6% 7.9%
Profitability

RoE % 8.4% 15.5%

NW C-to-Sales @ % 37% 29%

Trade receivables® Days of Sales 42 41

Biological assets Days of Sales 22 21
Activity

Inventory Days of COS 70 93

Trade payables Days of COS 61 72

Current Ratio X 1.1 1.1

D/(D+E) % 46% 49%
Solvency o

Net debt-to- EBITDA . 1.83 1.45

(1) Excluding amounts due from related parties
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Completion of partnership to mark new era of growth and development

Landmark transaction provides solid foundation for further growth going forward, whilst offering sustainable returns to shareholders

Cost Efficiencies

«»streamlining operations and processes

s+ Tyson Foods’ focus on productivity
gains to be used for local process

improvement and efficiencies

sssupply chain efficiencies

Synergies and Growth
Opportunities

s¢significant cross-selling opportunities
ssenhanced product diversification
«+capitalizing on Tyson Foods’ global reach
«*potential for both top and bottom-line
growth

Financial Implications & Capex
Plans

«»strengthens financial position
ssaccelerates growth plans
«*Joint investments (primarily for expansion of

FPP and primary processing lines)

14 TANMIAH




¢

04 Strategy and O ok

~

éuodUI ()

TANMIAH 4




Supported by Government Initiatives

The Saudi government continues to support the Food sector directly and indirectly as part of the 2030 vision initiatives and programs

Government Subsid Change of subsidy to weight of chicken
[ Reforms y produced instead of feed imported to stimulate
v | S | o N CI lg efficiency

,::'° <23, «  Attracting 100 million visitors
‘F:o".@-:.c ..
v i .:':':‘
l' 0% ¢":l

2030 + creating 1.6 million jobs

Increase in Tourism Visitors ot
* 10% Contribution to GDP

!

KINGDOM OF SAUDI ARABIA . o .
éér'z Increase in Pilgrim Visitors 8 MN ) 30 MN
. .IB" Visitor per year Visitor per year
. 2020 2030
el droiill Goain ||| Prlvat_e S_ector GDP 50% 65%
Agricultural Development Fund .Ill Cont”buuon
— = = of GDP of GDP
wagoull dupellaslooll
o, - Agricultural Development A range of measures to incentivize food
:—Qi.,.\, o= production, finance imports and help ensure
=) viw= Fund . . .
food security in the Kingdom
____——"" _ N 2022 2025
Broiler Self Sufficiency Goals 68% ) 80%
v Achieved
Sources: Vision 2030, Agricultural Development Fund Media Center, Export.gov, International Trade Administration, the Company 16 WI F
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Strong Foundation For Future Growth

We are confident of achieving our aim of becoming a leading producer and distributor of food products, including poultry and meat products in the MENA region

Our pathway to further rapid expansion rests on solid ground

Asset-light
Model allows us
to lease farms and
other facilities,
which enables

us to scale

up by adding

new ones quickly
without major
CAPEX and in the
locations that we
prefer.

Our excellent
financial position
and successful
listing have
enabled us to
finance the
expansion of
processing and
other facilities
that requires
CAPEX. For this
we expect to

rely on our own
resources and

Our integrated
business model
of farming,
production and
distribution
supports
streamlined
operations, cost
efficiencies and
guality control.

The market for
our products is
growing,
supported by
an expanding
population,
rising consumer
spending and
the growing
popularity of
fresh chicken
with
consumers.

Saudi government
policies are
favorable

for Tanmiah,
including the drive
for more poultry
self-sufficiency
and subsidies. As
a highly efficient
producer with
expanding market
share, Tanmiah
stands to be a

\ ) Kdebt financing ) k ) k ) \major beneficiary. )
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OM22 Key Takeaways

Significant revenue improvement, largely supported by increasing fresh poultry sales

Capacity expansion ongoing, on track to achieve more than 1 million birds per day by 2025

Continued recovery of margins, driven by sustained growth in sales volumes

Ongoing expansion of branch network and workforce to accommodate rising demand for
products across all segments

Focus remains on enhancing operational efficiencies

Food franchise vertical continues to deliver strong revenues for third consecutive quarter
since its launch

Government schemes and strategic partnerships driving ambitious growth plans further
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THANK YOU

Investor Relations & Media Queries

Mr. Hussam Al Shareef, Investor Relations Manager
ir@tanmiah.com
www.tanmiah.com
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